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Quorn

Create a camaign to encourage the 
world to go meat free for one day. 
To enable this we are requesting 

submissions by 31st January 2017.

Website
—

quorn.co.uk 
worldmeatfreeday.com

Social
—

@QuornFoods 
@Meat_Free_Day
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Brief

Create a campaign to encourage the world to participate in World Meat Free 
Day .

Background

We use 50% more resources than the earth can support and today we live as if 
we have 1 ½ planets.  If we continue like this by 2050 we will need 3 planets!  

No one was actively talking or doing anything to identify the problem and provide 
a solution to enable us to change our behaviour and solve the problem.  

So World Meat Free Day was born to demonstrate how we can make a change 
and do something positive.  

How can going meat free help our planet?

Experts say that by 2050 the world’s population is set to increase to over 9 
billion people. That’s 30% higher than today. If we don’t make any changes to 
our diet by then, the increase in meat production is forecast to reach 200 million 
tonnes. 

This is a demand that simply cannot be met. So, we’re asking YOU to go meat 
free just for one day on the 12th June 2017, so you can see not only the impact it 
can have on your health and the environment, but also how delicious and easy it 
can be, so that you consider going meat free more often in the future.  

We began the journey 1 year ago and want to make this bigger, better and impact 
on peoples lives by making a small change now and change how people think 
and behave.

The Creative Challenge

We would like you to create a campaign to promote World Meat Free Day and 
encourage people to go meat free for the day. 

How do we explain the problem and create a solution that people across the 
globe can understand and get involved in to make a change. The first step in 
what we hope will become a longer-term behavior change. 

Think about how your campaign can encourage people to make long-term 
changes to their consumer behavior beyond World Health Day. Encourage 
people continue to feature meat free meals in their day-to day lives. Healthy for 

Quorn

http://www.worldmeatfreeday.com/
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them and healthy for the planet! 

A creative hook and execution is needed to help us do this!

Think about which channels you will use to execute your campaign. Will you 
create an animation to share on social media? Or perhaps some posters to be 
used within the supermarkets. It’s up to you!

Target Audience

To have the biggest impact and to make the most change, we want to engage 
the whole world and encourage as many people to take part. 
Your campaign should appeal to both men and women of all ages, from children 
to pensioners, all over the world. 

Creative Considerations
• Must be emotive
• Must be easy to understand and get involved in
• Must create a positive solution
• Must be able to be used globally

To ensure the campaign is as successful as possible, make sure you think about 
how your campaign covers the following points: 

• Reach – How will your campaign reach as many people as possible.  
Demonstrate how your campaign can be applied globally. 
• Engagement – How will your campaign encourage people to engage with the 
brand? 
• Click-through rate – How will your campaign make sure people visit the 
website? 
• Participation – How will your campaign encourage people to participate and 
support World Meat Free Day. 

Quorn
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Timings

World Meat Free Day 2017 is on 12th June. Due to this, we would need all 
responses in by the end of January 2017 to develop the ideas further in time for 
June. 

Deliverables & Additional Information

For guidance on how to submit your work, please adhere to the main
deliverables information which can be found at the YCN website.

Any additional information referenced in the brief can be found in the supporting
Project Pack at the YCN website.
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